






The Stroke Association Northern Ireland’s 

campaigning and awareness raising activities are 

vital to increasing knowledge and understanding of 

stroke and aphasia in Northern Ireland. 

Re-launching as The Stroke Association NI

In January 2009, The Stroke Association Northern 

Ireland was launched after a four month re-brand from 

Speechmatters - Part of The Stroke Association.  The 

re-brand aimed to reposition the charity to support 

stroke survivors as well as people living with aphasia 

in Northern Ireland.  During a four month period, a 

comprehensive consultation was carried out with staff, 

service users, carers, volunteers and stakeholders. 

The Speechmatters identity continues to represent 

the communication support services currently 

offered through the Conversation Groups.  The 

Family Support Service became known as 

Supportmatters and continues to provide support 

to stroke survivors, their carers and families.  The 

emphasis on aphasia will remain our top priority but 

we will ensure that more stroke survivors and carers 

get the support they need. 

Campaigning for vital services for stroke 
survivors and people with aphasia 

A year on from the original Stroke Strategy 

Consultation, 2008/2009 saw The Stroke Association 

NI again play an instrumental role in engaging with 

stroke survivors and carers on the work that has 

been carried out on the stroke strategy so far.  

We were once again commissioned by the 

Department of Health, Social Services & Public 

Safety to event manage 5 service user consultation 

events and one high level feedback seminar to hear 

the views on the work that the Stroke Strategy has 

produced so far.  

Over 500 stroke survivors and their carers 

contributed to these service user events.  The 

high level feedback seminar attracted over 100 

guests including health professionals, stakeholders, 

politicians, stroke survivors and carers.  The feedback 

seminar enabled us to present 12 key messages to 

the Regional Stroke Strategy Implementation Group.

Raising awareness of stroke & aphasia 

The Stroke Association NI ran a series of FAST 

campaigns to highlight the signs and symptoms of 

stroke, in partnership with the South Eastern Health 

& Social Care Trust.

The first campaign was launched in June 2008 and 

consisted of outdoor advertising and an extensive 

media campaign. 

Following its success, in March 2009, the FAST 

campaign was re-launched with bus advertising 

and a high profile event at the Ulster Hospital.  The 

campaign also included exhibition stands around the 

Ulster Hospital and the distribution of 12,000 FAST 

leaflets and posters to SEHSCT staff and residents.  
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Both campaigns reached over 20,000 people in the 

South Eastern Health & Social Trust area.

In June 2008, the Lost without Words campaign was 

launched in partnership with the Royal College of 

Speech and Language Therapists. 

Based on a survey completed by stroke survivors and 

Speech & Language Therapists, the campaign aimed 

to highlight the lack of speech therapy provision 

across the UK and Northern Ireland.  The results 

were launched at Stormont where Health Minister, 

Michael McGimpsey and Health Committee Deputy 

Chair Michelle O’Neill officially opened the event.

Getting our message across during 
Aphasia Awareness Week 2008

Through public awareness initiatives like Aphasia 

Awareness Week, The Stroke Association NI continues 

to raise the profile of aphasia. Hundreds of people 

including our service users, carers, funders, stakeholders 

and colleagues turned out to mark the 2008 launch at 

the Mayor’s Parlour, which was hosted by The Stroke 

Association NI Patron Noel Thompson. Mayor visits to 

each of the 13 Conversation Groups helped to generate 

local media interest.  The Cookstown Conversation 

Group also launched their 2009 calendar to help raise 

vital funds for stroke survivors.

Getting our message across in the media 

2008/09 witnessed an increase in media coverage for 

the organisation by 200% in outlets such as commercial 

radio stations, regional and local newspapers, TV 

coverage and advertising courtesy of the Daily Mirror NI.  

The increase in media coverage was due to the commitment 

to producing local interest articles, and the development 

of the Media Volunteer project which now includes 28 

stroke survivors who tell their story to the media.  

Empowering stroke survivors and people 
living with aphasia 

In 2008/2009 our User Involvement Project continued to 

work towards ensuring that stroke survivors and people 

living with aphasia were recognised as having the right 

to a say in the decisions and choices affecting their lives. 

With the support of the User Involvement Project 

Development Worker, user involvement was 

embedded into the core of The Stroke Association 

NI with projects such as the Media Volunteer project 

and the Carers Network.  
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The Stroke Association Northern Ireland depends on 

fundraising to sustain and develop our services and 

activities in awareness raising and stroke education.

Many of our supporters know how cruel stroke 

and aphasia can be - they have seen it effect their 

families or friends and they have decided to help 

us. Behind all these activities, generating the vital 

income on which our work depends, stand thousands 

of supporters - donors, committed givers, event 

participants, company employees and volunteers. 

Engaging with the private sector 

The Love to Talk Gala Ball at the Europa Hotel, Belfast, 

is the largest fundraising event of the year for The 

Stroke Association Northern Ireland. The 2009 Love 

to Talk ball was once again a success and raised vital 

funds for stroke survivors. This year’s ball played 

host to officially launching the organisation under 

its new identity.  Local celebrities, corporate guests 

and dedicated supporters all attended the ball which 

attracted extensive media coverage.

Once again, we continued our valued relationship 

with Peugeot Motor Company, who came on board 

for the first year as our main sponsor.  We also 

received support from the Daily Mirror NI and Studio 

22. Noel Thompson along with celebrity guests

hosted the gala event which saw hundreds of guests 

enjoying a gourmet dinner followed by entertainment 

with Cormac Duffin as Fiddler Adam and dancing 

to Joe McLean and the Housem8tes.  Local artist 

Lisa Ballard once again hosted a silent auction while 

the evening’s grand auction was kicked off with 

impressionist and comedian Sean Crummey who 

got the floor bidding on exceptional prizes including 

tickets for the Six Nations and a once in a lifetime 

date with Boyzone. 

Support from companies, trusts, major 
donors and Big Lottery 

In 2008/09 we received £80,939 of continuing 

support from The Big Lottery Fund, Comic Relief and 

Lloyds TSB for our services and training, running the 

Living with Aphasia course and the User Involvement 

Project.  The Ulster Bank Staff Charity Fund donated 

£2,179 towards our new the Drop-in Centre.  

Raising money through abseiling 

During 2008, The Stroke Association NI hosted 

another successful abseil event at the Europa Hotel, 

Belfast. The Europa abseil, which was hosted over one 

day, saw an impressive 60 participants leap for stroke, 

helping to raise over £7,000 in sponsorship money. 

Raising money through events and local 
committee activities 

During 2008/09 we raised over £8,800 from 

store collections thanks to the dedication of our 

fundraising volunteers.  Other fundraising events 

this year included the Christmas Appeal where we 

raised £2,890.

16  Annual Report 2008/2009

The Stroke Association Northern Ireland

Involving more people in our cause 



Thank you 

Thank you to the Department of Health and Social Services and Public Safety, Health and Social Services 

Boards and Health and Social Services Trusts for their financial support, interest and commitment 

throughout the year.

We would like to thank the following individuals, grant making trusts and organisations who supported 

The Stroke Association Northern Ireland in 2008/09:

BBC Northern Ireland

Beechlawn Motors

Belfast Grand Opera House

Blackskull Methodist Bowling Club

Boxpak Ltd

Brendan Henry

BSS Group

BT CEO Challenge

Café Vaudeville

Cherith Andrews

Coleraine Academical Institution

Comic Relief

Culloden Hotel

Daily Mirror NI

Direct Wine Shipments

Drumbo Park Greyhound Stadium

Edwards & Co Solicitors

Elaine Hardy

Eric McCullough

Europa Hotel

FocusAV

Goldcrest Group

Graham Catney

Greens Food Fare

Hair Ritz

Harry McDaid
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Hastings Hotel Group

Highlands Hotel – Glenties

Isaac Agnew Mercedes-Benz

James McGinn

Jason Shankey Male Grooming

John McGinnis

Ken Scott

Knock Travel

La Mon Hotel & Country Club

Leo Callow

Lisa Ballard

Louise McAteer

LyleBailie International

Made in Belfast

Malmaison Hotels

McCreery’s Butchers

Mount Wolseley Hotel, 
Spa & Country Club

Moyra Donaldson

MPI Shipping

Musgrave Cash & Carry

Noel Thompson

Northern Bank

Over the Rainbow

Parker Butler

Peter Lavery

Peugeot Motor Company

Premier Sports

Production House

Rockmount Golf Club

Sainsbury’s

Sandra French

South Eastern Health 
& Social Care Trust

South Eastern Regional College

St Patrick’s Parish Drumbeg

Stephen Jeffers

Studio 22

Swantons Gourmet Foods

Taps 2

The Ardbarron Trust

The Big Lottery Fund

The Dean of Belfast

The Stroke Association NI Staff, 
Volunteers, Members & N.I Committee

The TBF & KL Thompson Trust

Trotter & Reid Insurance Brokers

Ulster Bank

Ulster Bank Staff Charity Fund

Ulster Rugby

University of Ulster 

Value Cabs

Waterfront Hall



Financial Statements

The Stroke Association NI Finances 1 April 2008- 31 March 2009

Where the money comes from	

Community Service Contracts	 £199,947	 63.96%

Fundraising 	 £66,078	 21.14%

Grants	 £44,044	 14.09%

Miscellaneous Income	 £2,535	 0.81%

Total	 £312,604	 100.00%

How the money was spent	

Cost of generating funds	 £182,566	 25.8%

Research, grants payable, etc 	 £0	 0.00%

Community Services 	 £389,309	 55.1%

Campaigning and Awareness	 £134,478	 19.1%

Governance Costs	 £0	 0.00%

Total	 £706,353	 100.00%

Misc Income	 0.81%

Grants	 	 14.09%

Fundraising	 	 	 21.14%

CS Contracts	 	 	 	 63.96%

Governance Costs	 0.00%

Campaigning and Awareness	 	 19.1%

Community Services	 	 	 	 55.1%

Research, grants payable	 0.00%

Cost of generating funds	 	 	 25.8%
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NI Head Office 
The Stroke Association Northern Ireland 

Graham House

Knockbracken Healthcare Park

Belfast BT8 8BH

Tel: 028 9050 8020

Fax: 028 9050 8025

Email: northernireland@stroke.org.uk 

Website: www.strokeni.org.uk 

North West Office
The Stroke Association Northern Ireland 

70a Union Street

Coleraine BT52 1QB

Tel/Fax: 028 7032 7363

The Stroke Association Northern Ireland Annual Report 2009 

covers the period 1 April 2008 to 31 March 2009
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Registered Office
The Stroke Association

Stroke House

240 City Road

London EC1V 2PR

Stroke Helpline: 0845 3033 100

www.stroke.org.uk 

Registered charity No. 211015 




